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Abstract  Keywords 

This study aimed to assess whether or not the social network site 

(SNS) usage of high school students predicts levels of 

psychological well-being, happiness, and life satisfaction. In order 

to determine SNS usage, the question “To what extent do you use 

Facebook and Twitter in a day?” was asked, and the hours spent 

on SNS were summed and examined. The study was conducted 

with 459 students in high school educaitob in Bolu district of 

Turkey. The applied structural equation modeling indicated that 

SNS usage predicted levels of happiness, psychological well-

being, and life satisfaction. It was observed that the fit indexes of 

the created structural equality modeling(x2: 483.28, df: 166, x2/df: 

2.91, RMSEA: 0.065, NNFI: 0.95, CFI: 0.95, SRMR: 0.057, GFI: 0.91) 

had good fit values. According to the results, the social network 

usage of high school students is an important predictor in terms 

of making students happy, and ensuring psychological well-being 

and life satisfaction. 

 

Social network sites usage 

Happiness 

Psychological well-being 

Life satisfaction 

High school students 

 Article Info 

 

Received: 22.04.2015 

Accepted: 15.09.2015 

Online Published: 17.02.2016 

DOI:10.15390/EB.2016.4616 

Introduction 

Social network sites (SNS) are important for social, emotional and cognitive development of 

youth. SNS such as Facebook and Twitter provide opportunity for users to give information about 

themselves, share pictures and connect with others. It is obviously seen that SNS have promoted in 

order to promote social interactions in a virtual environments. People move their identity to virtual 

environments through posting personal information, sharing photographs, specifying their interests. 

These interactions indicate to youth’s needs such as making friends and peer feedback (Pempek, 

Yermolayeva, & Calvert, 2009). The purpose of youth and college students’ SNS usage  are make 

social capital, provide sources for social interactions, keeping touch with friends and frequently 

meeting friends (Kalpidou, Costin, & Morris, 2011; Lenhart & Madden, 2007; Obi, 2014; Öztürk & 

Akgün, 2012; Rae & Lonborg, 2015). 
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According the study of Turkish Statistical Institute (TSI) (2015)’s “Information and 

Communication Technology (ICT) Usage Survey on Households and Individuals” 42,921,781 people 

use internet in Turkey. The rate of households having internet in Turkey is 69.5%, and the rate of 

active users is 94.2%. According to the same study, 80.9% of the people internet use it for making 

profile, sending instant massage, uploading photographs etc. on SNS. It can be seen that SNS usage 

has been increasing in TSI’s statistics. The rate of “Facebook” and “Twitter” usage was given by TSI in 

2011 at the first time, and the rates of SNS users in internet users were 50.8% (TSI, 2011), 73.2 in 2013 

(TSI, 2013), 78.8 in 2014 (TSI, 2014) and 80.9% in 2015 (TSI, 2015) . Based on the statistics, it can 

beconcluded that SNS usage shows an increasing trend in Turkey. According to the statistics that 

Kemp (2014) prepared from the "We are social" website, there are 1, 182 million Facebook and 232 

million Twitter users, worldwide. According to the same study, 45% of Internet users in Turkey use 

SNS, 93% of whom are Facebook members, and 72% of whom have Twitter memberships. Therefore, 

it may be considered that almost all users in Turkey are members of at least one social network. These 

numbers show us exactly to what degree SNS have become a part of our lives. Why does SNS usage 

increase? Communicating through SNS is very easy and chip (Valkenburg, Peter, & Schouten, 2006). 

Despite looking complicate, SNS usage had a simple communicate symmetry. For example, one 

student can communicate with a teacher or expert via SNS, vice versa. This explains ease of SNS usage 

(Vural & Bat, 2010). 

The relevant literature shows that with the usage of SNS, the number of studies regarding 

human psychology has increased (Correa, Hinsley, & de Zúñiga, 2010; Lepp, Barkley, & Karpinski, 

2014; Pempek et al., 2009; Salehan & Negahban, 2013; Tandoc Jr, Ferrucci, & Duffy, 2015). Moreover, 

recent databases show that most read and examined studies are those that were conducted on Internet 

usage, social media, or usage of social networks (Fox & Rooney, 2015; Ross et al., 2009; Ryan & Xenos, 

2011). Previous studies have usually shown a negative relationship between psychological well-being 

and electronic media usage (Mathers et al., 2009). These investigations were primarily carried out on 

traditional media, and showed that Internet usage disrupts social relationships while isolating people 

in social terms; the individual cuts off his/her real relationships with his/her environment because of 

the social media and devotes him/herself to his/her virtual relationships, which may negatively 

influence the psychological well-being of the person (Lee, Lee, Choi, Kim, & Han, 2014). However, 

according to those who are opposed to this opinion, usage of the Internet, especially SNS, provides the 

individual with a freedom in terms of communicating and socializing, and this situation, the usage of 

SNS, shows that there is a positive relationship between SNS usage and well-being (Chiu, Cheng, 

Huang, & Chen, 2013; Gonzales & Hancock, 2011; Kim & Lee, 2011). Especially, Yang and Brown 

(2013)'s study give us an idea that how SNS usage influence psychological well-being; incoming 

college students that used Facebook to develop new connections reported lower social adjustment and 

higher levels of loneliness while incoming students that used the site to maintain existing 

relationships were more likely to report better social adjustment and lower levels of loneliness. 

Furthermore, according to Buhrmester and Prager (1995)’s model of self-esteem; peer feedback effect 

user’s self-esteem. User’s self-esteem is affected directly by tone of the feedback that users received on 

their profiles, self-esteem effect well-being indirectly (Valkenburg et al., 2006). 
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The word happiness is a concept that is used to mean the same as well-being, and these two 

terms are used interchangeably in daily life. Layard (2005) defined happiness as getting enjoyment out 

of life and feeling great. Other researchers considered happiness to be something that can be 

measured using brain waves (Kahneman, Diener, & Schwarz, 1999). The indicator of happiness is 

usually accepted as experiencing positive emotions frequently, such as safety, joy, happiness, and 

hope; experiencing negative emotions, such as anger, hatred, anxiety, fear, despair, and sadness 

relatively less frequently, and being satisfied with life spaces, such as marriage, work, or health 

(Eryilmaz, 2011). We can also include Internet usage, one of the most important needs of our era, in 

the concept of happiness; qualitative (Eren, Çelik, & Aktürk, 2014) and quantitative (Şener, 2009) 

studies showed that SNS usage makes people happy. 

Life satisfaction and other indicators of quality of life reflect a general evaluation of one's 

surroundings which may be positive or negative (Scheufele & Shah, 2000). Usually, researchers 

consider life satisfaction as personal contentment (Diener, Emmons, Larsen, & Griffin, 1985). 

According to Kahneman and Krueger (2006)’s study life satisfaction is determined by their social 

connection partly. Life satisfaction is dependent on one's friends (Leary & Kowalski, 1990), frequently 

of interpersonal communications that have positive affect (Diener, Sandvik, & Pavot, 2009) and 

happiness of one's family members (Clore et al., 2001) which are correlated to high life satisfaction. It 

is possible that people who actively participate in Facebook are more likely to experience 

connectedness and feel happier (Valkenburg et al., 2006). The relationship between personal 

contentment and SNS also could be reciprocal. For instance, college students with lower levels of life 

satisfaction could seek to participate in online networks to increase their personal well-being (Ellison, 

Steinfield, & Lampe, 2007). 

It is seen, our relationship and interactions with people, whether we know or not is moved to 

SNS by the internet into our lives. Accessing internet and SNS is easier due to smartphones. In spite of 

being most important part of our life’s, and that correlating SNS with happiness, life satisfaction and 

psychological well-being which are predictor of life quality, was not examined via holistic perspective. 

The studies in Turkey, SNS was investigated in context of motivation sources of SNS, usage of SNS, 

SNS types, spend time on SNS, friends on SNS, meeting SNS’s friend offline etc. (Bilen, Ercan, & 

Gülme, 2014; Dal & Dal, 2015; Eren et al., 2014; Göker, Demir, & Doğan, 2010; İşman & Albayrak, 2014; 

İşman & Hamutoğlu, 2013; Kobak & Biçer, 2008; Öztürk & Akgün, 2012; Şahin Baltacı, İşleyen, & 

Özdemir, 2012; Şener, 2009; Vural & Bat, 2010). It is considered that this study will contribute 

literature of our country. In light of the above, in this study a structural equation modeling (SEM) to 

predict Facebook and Twitter usage was used, from which many Internet users benefit, and to identify 

the most popular SNS with regard to the happiness, life satisfaction, and psychological well-being of 

high school students. The model of the tested hypothesis is given in Figure 1.  
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Figure 1. SEM of Social Network Sites, Happiness, Life Satisfaction and Psychological Well-Being 

(Hypothetical Model) 

Method 

Study Group 

Research sample consisted of 459 voluntary participants from five high schools that we 

randomly selected from 15 high schools in the Bolu district of Turkey. The participants were 9th, 10th, 

and 11th grade students, of whom 172 (37.5%) were male and 287 (62.5%) were female, and who 

ranged in age between 15 and 19 years. Data collection and data analysis were carried out 

anonymously. Since 12th grade students were preparing for the university entrance exam, they were 

not reluctant to answer the questionnaires. For this reason, data derived from 12th graders were not 

included in the analysis. 

Data Collection Tool  

Social Network Sites Questionnaire: A questionnaire was developed to collect information 

regarding the students’ use of SNS. This questionnaire consisted of two questions; the first of these 

was “To what extent do you use Facebook in a day?”, and the second was “To what extent do you use 

Twitter in a day?” 

Short Form of the Oxford Happiness Questionnaire: Happiness was measured using the Turkish 

version of the Short Form of the Oxford Happiness Questionnaire (Doğan & Cötok, 2011; Hills & 

Argyle, 2002). This is a 7-item, self-reported, 5-point Likert-type measurement scale (1=strongly 

disagree to 5=strongly agree). Higher scores indicated higher levels of happiness. Exploratory factor 

analysis for structural validity of the scale demonstrated 46.74% total variance for this Turkish 

adaption study. The results of confirmatory factor analysis indicated that the model was well-fit and 

the Chi-Square value (x²= 36.05, n= 532, SD= 13, p= 0.00), which was calculated for the adaptation of 

the model, was significant. The goodness-of-fit index values of the model were RMSEA = .074, NFI = 

.92, CFI = .95, RMR = .044, GFI = .97, AGFI = .93, and IFI = .95. The Cronbach alpha internal consistency 

coefficient of the Turkish form was .74. To ensure test-retest reliability, the scale was administered 

twice in 2 weeks to 81 college students. The Pearson’s correlation coefficient was .85. 

Psychological Well-Being Scale: Psychological well-being was measured using the Turkish 

version of the Psychological Well-Being Scale (Diener et al., 2010; Telef, 2013). This is an 8-item self-

reported, 7-point Likert-type measurement scale (1=strongly disagree to 7=strongly agree). Higher 

scores indicated a higher level of psychological well-being. Exploratory factor analysis for structural 

validity of the scale showed 41.94% total variance for this Turkish adaptation study. The results of the 

confirmatory factor analysis indicated that the model was well-fit and the Chi-Square value (x²= 92.90, 

n= 339, SD= 20, p= 0.00), which was calculated for the adaptation of the model, was significant. The 
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goodness-of-fit index values of the model were RMSEA = 0.08, SRMR = 0.04, GFI = 0.96, NFI = 0.94, RFI 

= 0.92, CFI = 0.95, and IFI= 0.95. The Cronbach alpha internal consistency coefficient of the Turkish 

form was .80. To ensure test-retest reliability, the scale was administered twice in 2 weeks to 100 

college students. The Pearson’s correlation coefficient was .86. 

Life Satisfaction Scale: Life satisfaction was measured using the Turkish version of the Life 

Satisfaction Scale (Diener et al., 1985; Köker, 1991). This is a 5-item, self-reported, 7-point Likert-type 

measurement scale (1=strongly disagree to 7=strongly agree). Higher scores indicated higher levels of 

psychological well-being. This scale, which measures overall life satisfaction, is suitable for use with 

individuals of all ages from adolescent to adult. The Turkish translation of the scale was conducted 

using the “face validity" technique developed by Köker (1991). As a result of the item analysis, the 

correlation between the scores of each item and the total scores of scale was satisfactory. The test-retest 

reliability value of the scale was .86, the internal consistency coefficient was .80, and the test-retest 

reliability coefficient was .85. 

Analysis of Data 

Completion of the scales was anonymous and a guarantee of confidentiality was given to all 

participants. The students were divided into groups, and the scales were implemented in the 

classroom. The measures were counter balanced in implementation. The participants were fully 

informed of the purposes of the study before the scales were administered. Pearson’s correlation 

coefficient was utilized to determine the relationships between variables and SEM was utilized to 

assess the contributions made by usage of SNS to the participants’ happiness, life satisfaction, and 

psychological well-being. SEM examine the predictive association between two (or more) variables 

over time. Therefore, each variable is regressed onto its own lagged measure to determine the 

autoregressive paths and also onto lagged measures of other variables to estimate the directionality of 

effects between different measures. Lisrel 8.80 was used as a tool to analyze the pattern of correlations 

between SNS and happiness, life satisfaction, and psychological well-being. 

Results 

The findings showed a relationship between SNS use, happiness, life satisfaction, and 

psychological well-being, as well as how these variables (happiness, life satisfaction, and 

psychological well-being) are predicted by SNS use. 

Descriptive Data and Inter-Correlations 

Descriptive findings and correlation coefficients related to SNS use, happiness, life 

satisfaction, and psychological well-being are shown in Table 1. 

Table 1. Descriptive Findings and Correlation Matrix for Variables Used in 

SEM 

Variables M SD 1 2 3 4 

1-SNS usage** 2.05 2.30 1    

2-Happiness  20.31 4.21 0.48* 1   

3-Life satisfaction 22.68 6.62 0.34* 0.65* 1  

4-Psychological well-being 32.60 5.80 0.27* 0.57* 0.51* 1 

*p< .01, n = 459 **Facebook M=1.29, Twitter M=.77 

Table 1 presents correlations between pairs of variables in the model. As shown, SNS usage is 

positively related to happiness (r=.48), life satisfaction (r=.34), and psychological well-being (r=.27). 

These findings indicate that SNS usage, happiness, life satisfaction, and psychological well-being are 

positively changing variables. 
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Structural Equation Model 

Before analysis, measurement models were calculated, and the fit indices are presented in 

Table 2. 

Table 2. Goodness-of-Fit Statistics for Happiness, Life Satisfaction and Psychological Well-Being 

Variables X2 df X2/df RMSEA SRMR CFI NNFI GFI 

Happiness 23.88 8 2.985 0.075 0.035 0.95 0.94 0.98 

Life satisfaction 0.74 5 0.148 0.000 0.005 1 1 1 

Psychological well-being 38.66 13 2.973 0.067 0.038 0.98 0.96 0.98 

Note: x2 = Chi-square; df = degrees of freedom; RMSEA = root mean square error of approximation;  

SRMR = standardized root mean square residual; CFI = comparative fit index; NNFI = non-normed fit index;  

GFI = goodness-of-fit index. 

All measurement models showed acceptable fit indices, according to most of the applied 

criteria. After specification of the measurement models, the SEM was evaluated using the Robust 

Maximum Likelihood estimation method with Lisrel 8.80. Figure 2 shows standardized estimates of 

the model. 

 

Figure 2. SEM of Social Network Sites, Happiness, Life Satisfaction and Psychological Well-Being 

(Final Model) 

Figure 2 indicates that SNS use was significantly associated with happiness, life satisfaction, 

and psychological well-being. In addition, the t values were meaningful and all of the fit indices fell 

within levels of acceptable values (x2: 483.28, df: 166, x2/df: 2.91, RMSEA: 0.065, NNFI: 0.95, CFI: 0.95, 

SRMR: 0.057, GFI: 0.91). SNS use significantly predicted life satisfaction (β:0.91, p≤.001) and 

psychological well-being (β:0.92, p≤.001) almost at the same level. Similarly, SNS use significantly 

predicted happiness (β:0.61, p≤.001), but not to the same degree as the other variables. 
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Discussion, Conclusion and Suggestions 

This study aimed to evaluate the influence of high school students’ SNS usage on happiness, 

life satisfaction, and subjective well-being. According to the SEM conducted in this respect, the study 

showed that Facebook and Twitter usage significantly predicted all three variables studied, and the fit 

indexes were good.  

According to findings, SNS usage significantly and positively predicts happiness; in other 

words, SNS usage makes high-school students (i.e., teenagers) happy. It is seen that there are several 

studies supporting this finding in the literature: Brandtzæg and Heim (2009) found the SNS use make 

the people happy. Rae and Lonborg (2015) in their study including 311 university students reported 

that there is a positive relationship between SNS use and happiness. Moreover, Brooks (2015) in a 

study with 209 participants found that SNS usage positively predicts happiness among university 

students. In a similar way, Obi (2014) conducted a study with 300 high school students, and showed 

that there is a positive relationship between time spent on Facebook and happiness among high school 

students. However, there are also some studies having the results that are not supporting the findings 

of this study. Tandoc Jr et al. (2015) reported that time spent on SNS is 29th activity among 30 daily 

activities that make university students happy. Hayes, van Stolk-Cooke, and Muench (2015) found 

that SNS usage predicts negatively happiness among university students. In other words, SNS usage 

is not seen as a source of happiness. Muusses, Finkenauer, Kerkhof, and Billedo (2014) showed that 

there is a negative relationship between the Internet and happiness and internet usage negatively 

predicts happiness in university students as well. Similarly Uysal, Satıcı, and Akın (2013) found that in 

addition to a negative relationship between Facebook usage and happiness, Facebook usage 

negatively predicts happiness in university students. Similarly, Satıcı and Uysal (2015)’showed that 

there is a negative relationship between problematic Facebook use and happiness. Problematic 

Facebook use negatively predicts happiness in university students as well. Moreover, Spraggins (2009) 

found that happiness significantly negatively predicted problematic SNS usage in 367 university 

students. It should not ignore the fact that smart phone usage is common among the students who 

participated in this study, and that the smart phone is virtually the most important communication 

device among young people. In addition, it is obvious that the most important channel of 

communication is the Internet. When considered from this angle, SNS usage contributes to the 

happiness of students, because the more friends they have on Facebook or the more followers they 

have on Twitter, the more they see themselves as social beings, and the more they feel happy. 

According the previous studies, people use SNS for some reasons, such as to communicate with 

friends and family (İşman & Albayrak, 2014; İşman & Hamutoğlu, 2013; Kalpidou et al., 2011; Obi, 

2014; Öztürk & Akgün, 2012; Rae & Lonborg, 2015; Şahin Baltacı et al., 2012), to make new friends 

(Bilen et al., 2014; Brandtzæg & Heim, 2009; Dal & Dal, 2015; Masur, Reinecke, Ziegele, & Quiring, 

2014; Nadkarni & Hofmann, 2012), to get information about old friends (Dal & Dal, 2015; Göker et al., 

2010; Kobak & Biçer, 2008; Pempek et al., 2009). Pempek et al. (2009) pointed out an interesting result; 

“Online-disclosure”. In this way, students keep disclosing themselves to learn more information about 

others, stay away from meeting new people with face to face communication and so keeping the 

tensions to a minimum level. According to Tandoc Jr, Ferrucci, and Duffy (2015)’s study, since it 

provides communication and socialization, Facebook use reduces depression. 

It was also found that SNS usage significantly and positively predicts degree of life 

satisfaction; it enables students to obtain satisfaction from their lives, as shown by the prediction 

coefficient. In their study examining social media usage, personality traits and life satisfaction, Correa 

et al. (2010) found the opposite; while there was a negative relationship between life satisfaction and 

SNS usage, such usage negatively affected life satisfaction. In addition, Oh, Ozkaya, and LaRose (2014) 
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showed that, although small, there is a significant relationship between social media usage and life 

satisfaction, and SNS usage indirectly influences life satisfaction. In another study, Spraggins (2009) 

showed that life satisfaction negatively and significantly predicts problematic SNS usage, while 

Mahan Iii, Seo, Jordan, and Funk (2014) showed that SNS usage positively predicted life satisfaction in 

athletes. Similarly, Ong and Lin (2015)’s study showed that there is a positive relationship between 

Facebook use and life satisfaction. On the other hand to the results of the study conducted by Satıcı 

and Uysal (2015) problematic Facebook use negatively predicts life satisfaction in university students. 

According to Castronova and Wagner (2011), the users who spend a second life on SNS have more 

satisfaction with their online lives compared to their daily lives. Facebook and Twitter, the most 

popular SNS, are available on every tablet and smart phone, and access to these networks via these 

technological devices is getting easier by the day. On the basis of this ease of access and use, 

participating in SNS has become an important part of life, so it is not surprising that this is one of the 

most important predictors of life satisfaction. For this satisfaction, Valenzuela, Park, and Kee (2009) 

noted that SNS usage does not make the people isolated and less connected on contrary to the popular 

view. People’s life satisfaction is affected by experience, social interaction and some other factors. SNS 

provide a second life to individual by social interactions. Although some previous studies have shown 

that there is a negative relationship between SNS usage and life satisfaction, these networks continues 

to occupy an increasing amount of space in the lives of the high school students whom we studied. 

Kalpidou et al. (2011) explained one of the reasons of satisfaction that; not only SNS usage such as 

Facebook is not only provides the opportunity to meet with old friends but also helps get information 

about school events. Of course, the satisfaction obtained via social networks will directly influence 

their lives.  

It was also found that SNS usage significantly and positively predicted psychological well-

being; as the usage of social networks increased, the psychological well-being of the students also 

increased. Spraggins (2009) explains this result as, SNS provide more social benefit and social control 

than face to face communication; it changes people’s emotional state and help them in their personal, 

social and professional (academic) life. Bollen, Gonçalves, Ruan, and Mao (2011) explain another 

reason that; happy people write happy twit and happy people follow happy people like themselves, 

unhappy people follow unhappy people. In other words, everyone communicate with people who 

like themselves. Based on this result, the authors make the following comment; happy people tend to 

like sharing which happy photos (Lin & Utz, 2015), positive emotions (Shi, Yue, & He, 2013) and this 

sharing & comment increase psychological well-being of the individual in a positive sense. Bevan, 

Gomez, and Sparks (2014) emphasize contents of sharing; to share important negative health events, 

important events in life decrease tension, increase well-being. Several previous studies support our 

findings. For example, Wang, Jackson, Gaskin, and Wang (2014) showed that there is a positive 

relationship between well-being and social media usage in university students. Similarly, Ryff (1989) 

found an average and significant relationship between the parameters of SNS usage and well-being. 

Moreover, the present study showed that SNS usage predicts well-being. Similarly Uysal (2015)’s 

study with university students show that there is a negative relationship between problematic SNS 

usage and well-being, and problematic SNS usage negatively predicts well-being. Satıcı and Uysal 

(2015) found a similar result. Shi et al. (2013) pointed that there is a relationship between SNS usage, 

well-being and happiness. According to them SNS usage predicts both well-being and happiness. Ong 

and Lin (2015) emphasize that individual which has high well-being continued to use Facebook. In 

addition, well-being is more effective than life satisfaction. Kim and Lee (2011)’s study showed that 

there is relationship between friends on Facebook and well-being and also friends on Facebook predict 

well-being. Rae and Lonborg (2015) found similar results; there is a relationship between friends on 

Facebook and high well-being and also there is a relationship between time spent on Facebook and 
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low well-being. Valkenburg et al. (2006) showed that SNS usage indirectly predicted psychological 

well-being in 881 teenagers. Similarly, Lee et al. (2014) separately analyzed participants from two 

countries (Korea and America) and found that SNS usage indirectly predicted psychological well-

being for both samples. Ahn and Shin (2013) showed that SNS usage coefficients negatively predicted 

well-being in adults, while Grieve, Indian, Witteveen, Anne Tolan, and Marrington (2013) showed a 

positive and significant relationship between Facebook usage and well-being in university students. 

The present study results showed that SNS usage parameters are also parameters of psychological 

well-being, which is required for a better life. As with the two other variables, it was observed that the 

SNS usage influences the positive parameters in students’ lives because it meets their need to 

communicate and socialize. Students believe that they positively influence their lives by using the 

technological devices in order to meet their socializing and communication needs, which are the most 

important parts of their lives. Indeed, when beginning with the definition of management of 

existential challenges faced in life (Ryff, 1989), high school SNS usage can be seen as their existential 

need (Spraggins, 2009). Accordingly, the usage of SNS, such as Facebook and Twitter, holds a 

significant place in students’ lives, and as they use SNS their psychological health is positively 

influenced.  

In today’s world, technological development is progressing at an unbelievable speed and 

constantly connects people of every age and type, and it could be say that this is generally truer for 

individuals in their teenage years. However, when this is considered in terms of countries that are in 

the process of change and development, such as Turkey, it is observed that technological processes, 

and therefore SNS, are also on increase and are becoming increasingly important. 

In high-school students, that is, among the individuals who are in the most important period 

of adolescence, this gains may be seen even more importance. The fact that the individuals in this 

group want to be in environments where they can feel limitless freedom and expression will create an 

environment that they seek, but cannot find. The individual sees and wants to see him/herself at the 

peak of his/her ideal self. It can be obviously seen how much even the smallest approval in this 

environment could reinforce him/her. This becomes a fake or momentary tool regarding his/her life 

quality. However, this situation will subsequently become the reverse for the individual, and this is 

unavoidable. It will lead to a weakening, and then a complete disappearance, of the social 

relationships of the individual, and that person will become lost in his/her own world. This of course 

will come back to everything from his/her life quality to his/her affective domain as negativity. In a 

period such as adolescence, the smallest thing that can make the individual happy will not be enough 

in time. The fact that an individual who articulate his/her thoughts and desires in an environment of 

limitless freedom, and who is familiar with the approvals that come from that environment, will bring 

many negative outcomes by his/herself if his/her needs are met. 

There are some limitations in this study. In order to determine the students’ SNS usage it was 

asked “To what extent do you use Facebook and Twitter in a day?”. So, it is assumed that all students’ 

use the SNS, all students is active user of Facebook and Twitter, and then analysis made in this 

direction. It might be more useful including students who use SNS actively in future studies. In 

addition, students’ SNS usage characteristics have not been examined. It is ignored whether SNS 

usage is normal or not. All SNS usage types are not problematic usage, studies on problematic usage 

could be conducted. Moreover, in this study, the most popular SNSs “Facebook” and “Twitter” is 

examined but other are, recent popular SNSs like “Swarm”, “Whatsapp”, “Vine” and “Periscope” are 

not examined. This is the other limitation of the study. It may be more inclusive that studies which are 

including another recently popular SNS. Another limitation of this study is that SNS’s impact 

examined only the direct effect on happiness, life satisfaction and psychological well-being, not 
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moderate and mediates effects. Researchers should examine moderate or mediates effects as well as 

direct effect. Studies of SNS usage effect on other personality traits, source of motivation on SNS usage 

should be taken into consideration in new future studies. Specially, studies examining the effects of 

SNS usage on academic achievement, life satisfaction in school life and career planning would be 

more useful for students. 

Therefore, SNS usage has a very important place in the lives of students. Those of high-school 

age can usually adapt to Internet usage more easily than the individuals in older age groups, and the 

Internet occupies a bigger place in their lives. The high school students in this study were born in 

internet age, defined as digital world, which have grown and has been still living in this digital world. 

Older individuals found themselves in the Internet era, and they are still trying to adapt to this era.  
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